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Module Guide: (4EG001) English in Context 1
About

Module Leader Adam Yardley (A Adam Yardley@wlvacuk)

Contact Information

[2025/6 sEm2 City Campus (UM3) |

Description

This module is a general English course which aims to develop your language skills for study and everyday life in the UK
Pre-requisite Modules

Prohibited Module Combinations

Learning Outcomes

LO1 to extract, analyse & disseminate information from a variety of written and oral sources

LO2 to produce accurate English in written form at an appropriate level

LO3 to produce accurate English in oral form at an appropriate level
LO4 to build on existing knowledge & use of English grammar, vocabulary, discourse & pronunciation features

Content

The weekly programme may vary, as language development involves responding to the needs of a specific group of leamers, and materials used are contemporary and up-dated regulary. The core
| of the weekly p are: 1 Cl tasks and activities to support assessment tasks, both in terms of subject matter and skills/language required. Rehearsals for assessment tasks are

done in class on parallel tasks. 2 Core topics relate to assessment tasks. 3 Grammar, vocabulary and pronunciation activities as they relate to the assessment tasks, or as feedback to the rehearsal
tasks.

Teaching and Learning
Learning Activities

Learning Outcome Leaming Activity Explanation 1 to extract, analyse & disseminate information from a variety of written and oral sources 1. Structured explanation by teacher Awareness raising of
value of reading for language training in main points from supporting details 2. Reading Discussion groups Allows leamers to discuss personal responses to texts read; to
share vocabulary chosen from texts 3. Workshops Task rehearsal; allows increased individual interaction with the teacher and other students 4. Report and surmmary writing Practice of written texts in
response to reading/listening All the above promote development of written communication skills in both predictabde and prepared situations 3 to produce accurate English in oral form at an appropriate
level through conversation, discusskons, class participation 1. Pair/group work [practice and problem-solving) increased oral/: | partickpation for all learners. Provides opportunity to work in
teams and develop a sense of responsibility to participate and affect group outcomes 2. Discussions on reading activities Allows speaking/listening practice in a greater range of contexts and situations.
Provides opportunity to work in teams and develop a sense of responsibility to participate and affact group outcomes 3. Workshops Allows increased individual interaction with the teacher and other
students; task rehearsal 4. Conversation with native speaker Allows individual leamers to speak at length/have extended tums at s peaking 3€° of formulating & responding to questions. Encourages
learners to take the initiative in striking up spontaneous conversations in English, and with native speaker in particular. Leads to greater level of confidence. 5. Data collection Allows leamers to use and
focus on native speaker language; provides opportunity to develop skills of accessing resources/ gathering data; provides opportunity to develop independence in the academic context within defined
guidelines 4 to build on existing knowledge & use of English grammar, vecabulary, discourse & pronunciation features 1. Pairwork/groupwork problem solving activities Promotes increased oral/aural
participation for all learners. Allows focus on error correction, new wocabulary, grammatical remedial Issues 2. Workshops Allows increased individual interaction with the teacher and other students;
allows focus as above 3. Assignments Allows learners opportunities to reflect on their own competence & progression

Resources
Reading List
Your reading list is mow available via the 3€”Reading List3€™ tab on the left menu bar.
This provides you with links to essential and further reading for your module.
Specialist equipment/ resources

Standards

Professional Statutory and Regulatory Bodies (PSRB)

nja

Reference Points

Assessments

20256 SEM2 University: City Campus (UM1)
Assessment Description

Arrangements for Submission




Module Guide: (5BU018) Customer Acquisition & Retention

About
Module Leader Joshua Whale (B LWhale3@wlv.ac.uk

Contact Information

[2025/6 SEM2 University: City Campus (UM1)]

Description

This module explores the customer journey from prospect or enguiry to loyal customer or advocate. In this module, students will
learn about the marketing strategies and tactics involved in attracting new customers and keeping them. Research suggests it can
cost between 5 and 10 times as much to acquire a new customer as it does to retain an existing customer, with the commonly
quoted average being 7 times more expensive to acquire a new customer. 5o why do so many companies spend more time chasing
new customers than keeping existing ones? This is the paradox of customer retention and acquisition. This module will enable
studants to understand the role of customer acquisition and retention in designing contemporary marketing strategies for
organisations. Students will gain practical experience of planning marketing campaigns designed to attract, win and retain
customers.

Pre-requisite Modules
Prohibited Module Combinations

Learning Outcomes

* LO1 Evaluate marketing approaches to customer acquisition and retention in different marketing scenarios

* L0O2 Recommend and justify the most appropriate customer acquisition and retention approach to achieve given marketing
and business objectives.

* |03 Recommend and develop effective monitoring and evaluation systems to assess customer retention strategies and their
implementation.

Content

Customer Acquisition Customer analysis and evaluation; stakeholder mapping 4Ps of marketing: Price Place Product Promotion
Customer acquisition strategies: — integrated marketing communications employee engagement / communication Cost of
customer acquisition (COCA) Customer Retention customer loyalty schemes customer satisfaction and feedback customer
complaints and negative feedback customer endorsement, testimonials and advocacy customer transaction intelligence and
information systems; forecasting techniques for customer retention the impact of social media on customer decisions the role of
branding in customer loyalty and retention up-selling, cross-selling, increasing the average order by value and profit customer
lifetime profitability CRM, eCRM and social CRM analysis and pro-active marketing XCRM Extended Relationship Management
Planning Campaigns Planning and managing acquisition and retention marketing campaigns How to write a plan

1. Introduction to the Customer Acquisition and Retention Concepts.

2. Management strategies/ the customer value chain.

"

. Customer relationship management.

F

. CRM Systems.

wn

. Customer analysis and evaluation.

o

. Customer acquisition and retention strategies.

=

. Customer Retention (The bond between customer and company)

8. The impact of social media on customer decisions.

9. Implementing customer relationship management systems (CRM).
10. Calculating the cost of customer acquisition (COCA) justifying ROI

11. Proactive CRM and social CRM
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Choose your plan

£10

per month

25 GB 18 month

data contract

40 GB monthly rolling

2058 even more data no contract
—data ost

15 GB pAy As you go

data no contract

XE giffgaff RS AIE3D XtF Z2oMo=z g 10T2E0] 40GB FH2H+ 2. 7|
AL St W, =M 25 90|mo|7t E|CHEL| $0ilA HIOIE{E & e¢MM X H9Y
Wolg. X 23H FOiSHH I HI e FEH M N30 = HE 20]? F=0Y
CHEL| Bio] ZaMola. HIE A|Z|7L; S4ui A2 O M7 HQSIHESR.




A ) xlm:llm-‘-‘a 1004, 21824 91m ojpe

00

Rr

ol

> o
= 5 = o U oA
+ = = 55 m
= - o__uu_u_ o il = = = o= 0
o] <H o} K Ly mt S 10 o 3 KH
5 RwE - K0 0 KU o0 < S 3 =
_Lo_yt mw. = OO__O
o ﬁloropﬁ, O =3 =L ol = I S ®
oy o3 0 0 ™ 5 7 = = Ul 8 & K
wj__zs > g t a5 S & sl | O LR =
W = R : o T = T =5
|| of |0 xgmmM <] o ol m% WL_o., . JEH < .
S0 S|= S 2n D <120 S Eo SR 5 X=
64(%_o_=_aﬁoH aDde_ ERREET %__%MW ) " A_H\
wlow ar|@ > M = wo - =0~ Kio e I A oa M = or
< il O WH & . Al W g ® Kb 0 o 8 g4 =
or| Rl g HE 0 0 x o © S BaUHD ~ =
N ul — 1o o LR
RIS = Kl o o] Su ORI S
] [ o <V = 30 o3 L = 0 M o~ %0 n [0
=Kl oo ° 0E R AE S o™ S Wp
| 2wl ) K nmvmo ol S T o ol mMﬂm.}. = W Fo
~ ~ <l " nK S ™ G 5 mm -y oW 3 W =
- S o = ool o = =N =
i =T Em U3 T pa Huad o Do
= m Ul _ =~ O B3 5% i xaﬂ 2y o
o © W R oF > 6 H =5 = RIS g om e
2| @ Smimz o no K o3 =Wl ~ =z
S | 2 B TR R L aw DWE g _
- = ho) 5 » | Hﬂ..__o = _ o - &
2|2 = 0 & 0 S W A I s s R
5 < M@OEMO [ . ;AIFL_IIHHO heg
S| 5 | o S s s S¥au L= S ol oS
:m_\wMuH = ..nlu.o:_lh, W_% — S B =) :_Eammﬁ_ = K] [0
=l 2| & s < O g © T S - 20 _ o § S =
el s £ 2H 5 A -z 4 s _2 W s Do
ml | &1 SEL Nz 2 g =< 253w N2 m o
i =g s 20 mZ 2 0 W w3 UOE_—__&-E BE
il S 2,=23 45w 0 51 ar R .
© f|D_|m/M._ o =) - ._.m._L|.r._ C._._.NEJ| <o
S R E > Z K KA o5 RUOZ oK
& = > = <ol S = i Rl wom L g™ s _
— < Z e . = o IxNA 7 2D
o DR Z gy o A T T 5 =
- = oo 2@ 50 © 3 RS oR ~a g =
- = LS er_ld ET R
i =0 ElE M .= ol w._ NS = Ql
= o o 80 S [~ _
— m
<+
H o0
RO =
K
=




)

(o =]
= =]

AFRI E

A
=
-/

gd= SEuA I

o
Ho
00
rd
KF

@

g

[m]

o)

a0
ol

oI

A

T LIXLS)

ok

fill

-

o0
K0

A0
o

il
10
R0

S+

ol

mm
oF

20
ol
ot
70

B

—

—

A 3k T

-9

oAl 8

I

=)
==}

U

M=
_—

=2
=

o)

-
1o

ol
il d
0

um
1]
ol
gl
R0
n0
<+

O

il
o)

olt

[§

SHEGAN

| Al

=0

bSE=S

F£=0I

0l

(

==
1o

ol

0
oL
il

AP>>

A
-/

At

A
-/

* Branding & Advertising

* Digital Business

<<J|
|

o

<
ok

ok

ol

ol

. -

getM) 15~25& Aol OIS0l JHs¥

[0
0l
10
Kk

, el

~

+44 7816 444050
adam.yardley@wlv.ac.uk

Adam Yardley

M él-:
SEISE
3. OloI:

2.

1.




(1) Digital Business
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The topics contained in this module are as
follows:-

Topic 1: Introduction to Marketing, Branding and
Advertising (LO1)

Topic 2: Video Marketing (LO1)
Topic 3: Advertising and Communication (LO2)

Topic 4: Marketing and Digital Marketing
Communications (LO2)

Topic 5: Brand Management & Trademarks (LO2)

Topic 6: Content Marketing & Influencer
Marketing (LO2)

Topic 7: Semiotics (LO1)

Topic 8: Visual Communication - Typography &
Colour (LO2 & LO3)

Topic 9: Public Relations (LO1)

Topic 10: Persuasion Theory & Ethical
Persuasion (LO3)

Topic 11: Brand & Advertising Evaluation (LO3)

Topic 12: 1-2-1 Assessment Tutorials with
Lecturer
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Theme 2:

Topic 7: Enterprise Information Systems

Topic 8: Information Systems Management

Topic 9: Big Data for Digital Business

Topic 10: Business Intelligence & The Application

of Digital Business

Topic 11: Assessment Support

Topic 12: Module Summary
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Introduction

Theme 1:

Topic 2: Examining
Digital Business
Organisations

Topic 3: Innovation
and Competitive

Advantage

Topic 4: Digital

Transformation &

Digital Business Models

Topic 5: Building Digital Capability in the

Workforce & in the Organisation

Topic 6: Assessment Support
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